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Contacts for advice

Agency communications managers
Agency communications managers are the first point of contact for 
Style Guide and Logo Policy queries. A current list of the names and 
contact details of all agency communications managers can be found  
at www.communications.tas.gov.au

YOUR COMMUNICATIONS MANAGER:

NAME PHONE NUMBER

Further policy advice
Contact the Communications and Protocol Unit of the Department 
of Premier and Cabinet (DPAC) for more information on the Style 
Guide and Logo Policy.

Phone: 6270 5474 
Email: info@communications.tas.gov.au

Contact for approvals
Any applications for exemptions or approvals must be submitted 
through your Agency Communications Manager.

Manager, Communications and  
Protocol Unit
The Manager, Communications and Protocol Unit,  
DPAC, is responsible for approving:

›› submissions for exemption from mandatory elements of the policy

›› development of graphic devices and sub-brands

›› campaign exemptions.

Mandy Denby 
Manager, Communications and Protocol Unit 
Phone: 6270 5474 
Email: Mandy.Denby@dpac.tas.gov.au 
or  
info@communications.tas.gov.au
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Our identity
In a crowded market place, there is 
nothing more important than our brand.
Tasmanians have confidence in the credibility and authority of advice, 
services and information which carries our brand. The Tasmanian 
Government Style Guide and Logo Policy has been developed with 
this in mind. Application of the following formats and rules helps 
departments create consistent communications that complement 
each other and clearly identify services and information provided by 
the Tasmanian Government.

Tasmanian Government logo
The logo is a copyright design and has been registered as a  
trademark under the Trademark Act 1995 (Commonwealth).

The logo is both an identifying device and a visual communication  
of the Tasmanian brand essence. 

The Tasmanian brand
The Tasmanian Government Style Guide and Logo Policy  
is aligned to the broader Tasmanian brand.

These values and personality traits reflect our aspirations  
and should inform our communication development.

For more information see the Brand Tasmania website  
at www.brandtasmania.com. 

Vertical version of Tasmanian Government Logo

ESSENCE 
Far from ordinary

PERSONALITY 
Natural, Confident,  
Inspiring, Authentic

VALUES 
Trustworthy, Resourceful,  

Creative, Distinctive

POSITIONING 
An innovative island community delivering products  

and experiences that surpass expectations

ATTRIBUTES
Tasmania is the story: an island of inspiring beauty. Home to a proud and independent community 

of creative, resourceful and welcoming people. Rich in natural and cultural heritage.
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This guide
The Tasmanian Government Style Guide and Logo Policy has been 
developed to help apply the elements of the Tasmanian Government 
brand. 

It aims to serve as an aid for those within, and external to, the 
Tasmanian Government to ensure the identity remains clear and 
consistent.

More information, including templates and examples of the use of  
elements, is available on our website www.communications.tas.gov.au 

Key terms

Keyword Interpretation

MUST The item/approach is mandatory.

MUST NOT This item/approach must be excluded  
from use.

SHOULD Valid reasons to deviate from the item may 
exist in particular circumstances, but the full 
implications need to be considered before 
choosing this course.

SHOULD NOT Valid reasons to implement the item may 
exist in particular circumstances, but the full 
implications need to be considered before 
choosing this course.

RECOMMENDED The specified action is regarded as being 
best practice in context of the Style Guide 
and Logo Policy and preferred but not 
mandatory.

PREFERRED The specified action is preferred but not 
mandatory.

FLEXIBLE The item/approach had been designed to 
support the mandatory elements, but is 
optional in application.



Our identity  |  6

O
ur identity

Tasmanian Government Style Guide and Logo Policy  |  July 2015

Accessibility
Accessibility for people with disability and low-literacy is to be 
considered in the production of all communications. 

In particular, the Tasmanian Government must ensure information 
made available on websites is published in accordance with WCAG 
2.0 level AA accessibility requirements.

For further information on accessibility requirements, refer to 
the Tasmanian Government Communications Policy or your agency’s 
Disability Action Plan.

Supporting documents
The Tasmanian Government Style Guide and Logo Policy is an appendix 
of the Tasmanian Government Communications Policy and should be 
read in conjunction with this document. The policy articulates the 
accountability structure for Government communications, including 
specific procurement requirements for communications services.

The Ministerial Stationery Guide is a supporting document to the 
Tasmanian Government Style Guide and Logo Policy.

Complementary style documents
The following areas of the Tasmanian Government have  
developed their own style guide to complement this document  
and extend their own identity: 

›› Skills Tasmania

›› Service Tasmania

›› Parks and Wildlife Service

›› The Training Consortium

›› TMD

›› Department of Education – for schools

›› Department of Health and Human Services

›› Department of Treasury and Finance

›› TasTAFE

›› Housing Connect.

Communications in a caretaker period
During the period preceding an election for the House of Assembly, 
the Government assumes a ‘caretaker role’. The business of Government 
continues and the provision of services remains unchanged. However, 
caretaker conventions are implemented to protect the apolitical 
nature of the State Service during an election campaign.

At the beginning of the caretaker period, individual agencies need 
to review all communications activity, including television and print 
advertising, newsletters and information on websites, to ensure it 
is apolitical and does not promote the Government’s policies or 
emphasise the achievements of the Government or a Minister.

Read the full State Election Caretaker Conventions at  
www.dpac.tas.gov.au
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Who does this policy apply to?

Government agencies
The policy applies to the following Tasmanian Government agencies:

›› Department of Education

›› Department of Health and Human Services

›› Department of Justice

›› Department of Police and Emergency Management

›› Department of Premier and Cabinet

›› Department of Primary Industries, Parks, Water and Environment

›› Department of Treasury and Finance

›› Department of State Growth

›› Tourism Tasmania.

Other organisations
The logo may be used by:

›› Government business enterprises (GBEs) as defined in  
Schedules 1 and 2 of the Government Business Enterprises Act 1995.  
GBEs and state-owned companies (SOCs) are not compelled to 
use the Tasmanian Government logo because of their commitment  
to their own corporate identity, which relates directly to their 
trading activities.

›› any other entity that is wholly controlled by the Tasmanian 
Government or subject to ministerial direction with approval  
of the Secretary, Department of Premier and Cabinet.

The logo may not be used by any other entity that is not wholly 
controlled by the Tasmanian Government or subject to direct  
ministerial control (e.g. joint State/Australian Government/  
industry bodies).
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Sub-brands
A sub-brand is an area of the Tasmanian Government that has been 
granted permission to develop its own logo as an extension of the  
Tasmanian Government branding for operational, communications 
and/or marketing purposes.

To be recognised as a sub-brand, and therefore develop a sub-brand 
logo, approval must come from the Secretary, Department  
of Premier and Cabinet, via the Manager, Communications and 
Protocol Unit.

There are specific requirements for presenting the sub-brand logo in 
conjunction with the Tasmanian Government logo, as outlined in this 
guide. All of the mandatory elements of the Style Guide and Logo Policy 
must be applied to sub-brand material. 

Sub-brand organisations are also required to comply with the broader 
Tasmanian Government Communications Policy. 

Branding guidelines for sub-brands start on page 59.
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Elements of the brand

Key elements
The key elements of the brand are:

1.	 Logo

2.	 Basewave device 

3.	 Font

4.	 Colour palette

Refer to the “applying the brand” section of this Style Guide for application 
requirements for specific communications channels.

Exemptions from meeting the application requirements must be sought from 
the Manager, Communications and Protocol Unit, DPAC, through your Agency 
Communications Manager.

Logo

Basewave device

Font

Colour palette

Heading is  
 placed here

www.communications.tas.gov.au
Depar tment of Premier and Cabinet
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Tasmanian Government logo
There are two versions of the primary Tasmanian Government logo – a vertical 
version and a horizontal version. Use the version of the logo that will achieve 
the most effective representation of the logo in the space available.

Tasmanian Government logo with 
‘Explore the Possibilities’ strapline
The ‘Explore the Possibilities’ strapline version of the Tasmanian Government 
logo may only be used on marketing materials of the Tasmanian Government 
where it is deemed appropriate.

Seek advice from the Agency Communications Manager prior to using this 
version of the logo.

Minimum size, colour and clear space requirements for the ‘Explore the 
Possibilities’ strapline version of the logo are the same as for the primary 
Tasmanian Government logo – see next page.

Tasmanian Government logo – vertical version

‘Explore the Possibilities’ strapline version 
of the logo – vertical version

NOTE: Examples are scaled down

Tasmanian Government logo – horizontal version

‘Explore the Possibilities’ strapline version 
of the logo – horizontal version
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Size
The minimum size for reproduction of the logo is 20mm wide if vertical  
and 30mm wide if horizontal. 

If the surface area of the object does not allow the logo to be used at the 
minimum size (i.e. on a pen) use a tas.gov.au URL in its place. 

Clear space
A certain amount of space must be maintained around the logo. The exclusion 
zone (pictured right) shows the minimum space required which must be left clear. 
Clear space is measured by the ‘T’ in Tasmania.

Under no circumstances is a business unit or department name to be attached 
to the logo.

Colours
The logo appears in three colours: Blue PMS 653, Olive PMS 618 and Black.

Logo files
Logo files are available from www.communications.tas.gov.au, or, if external to 
Government, contact the relevant Agency Communications Manager.

BLACK PMS 653 PMS 618

HEX 00000 HEX 005A96 HEX ABA238

C 	0
M 	0
Y 	0
K 	 100

R 	 0
G 	0
B 	 0

C 	94
M 	57
Y 	4
K 	 18

R 	 0
G 	90
B 	 150

C 	14
M 	10
Y 	85
K 	 27

R 	 172
G 	163
B 	 56

Exclusion zone around the logo is determined  
by the height of the ‘T’

Minimum 20mm/75px  
in width

Minimum 30mm/115px  
in width
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If the logo is to appear in one colour, it must be black, Blue PMS 653, or white e.g black or blue logo on a white background or  
a white logo reversed out of a solid background. If the logo is to appear on a coloured background, a mono version of the logo must be used.  
Use either black or white – whichever provides maximum contrast.

The logo is not to appear on an image, such as a picture or photo, where it can be avoided. If the logo has to appear on an image, use a mono 
version (either white or black) for maximum contrast.

Black mono vertical version  
of Tasmanian Government Logo

Reverse mono black vertical 
version of Tasmanian 

Government Logo

Black mono horizontal version  
of Tasmanian Government Logo

Reverse mono black horizontal 
version of Tasmanian 

Government Logo

Blue mono vertical version  
of Tasmanian Government Logo

Reverse mono blue vertical 
version of Tasmanian 

Government Logo

Blue mono horizontal version  
of Tasmanian Government Logo

Reverse mono blue horizontal 
version of Tasmanian 

Government Logo

Block shapes are examples of background colour only
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Do’s Don’ts

DO

The logo must only be  
used in the forms specified  

and illustrated in the  
Style Guide and Logo Policy.

DO NOT

Do not put the 
department or business unit 
name underneath the logo 
or to appear as part of the 

logo.

DO NOT

Do not use any other 
colours or use any other 

typefaces other than  
those specified.

DO NOT

Do not create  
your own version or  
add text underneath.

DO NOT

No outlines of any kind  
can be used.

DO NOT

Do not change the format, 
colour or shape of the logo.

DO NOT

Do not place the colour 
logo on a coloured 

background or an image,  
use the mono version.

TIP:

When resizing the logo 
in Microsoft Word and 
other design applications 
make sure you hold the 
shift key down to scale 
proportionately.

Department of Education

Tasmanian 
Government
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Format
The basewave provides a divide between the general design and the logo. It is a strong element of the Tasmanian Government brand.

The logo must be positioned below the basewave in the bottom right-hand corner. The department name or other identifying text (see page 17) 
should appear in the left-hand bottom corner and should be clearly separate from the logo. Using the basewave and logo in this consistent manner 
will create a strong identifier.

Basewave device
TIP:

The basewave must not be 
distorted. If unsure, compare  
the design to the example 
provided on this page or see 
examples on pages 19–20.

TIP:

The vertical logo is taller than 
the horizontal logo. Using the 
horizontal logo allows the 
basewave to move lower on the 
page and gives more room for  
the design content.

alert.tas.gov.au

Example of booklet that uses the horizontal version 
of the logo to save space.

Example of banner

NOTE: Examples are scaled down

Practice Manual

Children and Youth Ser vices
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Size
The basewave should extend from one side of the design to the other. A white border will be unavoidable when printed inhouse.

The logo must be the minimum size of 20mm wide (if vertical version used) or 30mm wide (if horizontal version is used). 

The basewave must not be distorted. If unsure, compare the design to the example provided above. 

www.communications.tas.gov.au
Depar tment of Premier and Cabinet

www.communications.tas.gov.au
Depar tment of Premier and Cabinet

10mm

10mm

7mm

7mm

7mm

7mm

Minimum exclusion zone  
above logo 

Text should align  
with the bottom  
of the logo

Minimum exclusion zone  
above logo 

10mm

10mm

A4 document using vertical logo

A4 document using horizontal logo

26mm

18mm

NOTE: Examples are scaled down



B
asew

ave device

Basewave device  |  The brand  |  16Tasmanian Government Style Guide and Logo Policy  |  July 2015

Use of the basewave is mandatory. However, the proportions of some formats make it impractical to apply the basewave in design.

1. Extra-wide format. If the width of a format is more than twice the height, use of the basewave is optional. If you choose not to use the 
basewave, the logo should still be positioned in the bottom right-hand corner of the design.

2. Extra-narrow format. In the case of print advertisements, if a format is two columns or less in width, use of the basewave is optional.  
If you choose not to use the basewave, it is to be replaced by the horizontal logo. The exclusion zone must be maintained around the logo.

Extra-wide format (width is more than twice the height) Extra-narrow format 
(format is two columns or less)

DISCOUNTS & 
CONCESSIONS 

What are you entitled to?
Get your free copy from Service Tasmania.  
Phone 1300 13 55 13 or visit www.concessions.tas.gov.au

Grab a  

free copy

h h

h

If a print advertisement 
is two columns or less 
wide, the basewave is 

optional. The horizontal 
logo must be used in  

its place.

2 column

NOTE: Examples are scaled down
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Text
Text below the basewave must be restricted to two lines and may include:

One line	 	 Department name 

				    OR 

				    Business unit name

				    OR

				    URL

Two lines 	 Department name 

				    OR

				    Business unit name AND Department name 

				    OR

				    Contact number AND Department name 

				    OR

				    URL AND Department name

				    OR

				    Contact number AND URL

Text may only run to three lines when the department name does not fit in two 
lines. In the case of a joint project between two or more agencies, no department 
name should be specified. Leave the area blank and represent the agencies in the 
area above the basewave.

The inclusion of a URL or a contact number below the basewave is intended  
to allow this space to act as a ‘call to action’ as well as a design element.  

Depar tment of Premier and Cabinet
Department name 

www.dpac.tas .gov.au
URL

Depar tment of 
Economic Development, Tourism and the Ar ts
Department name 

1300 135 513 
Depar tment of Premier and Cabinet
Contact number and Department name 

Community Development Divis ion
Depar tment of Premier and Cabinet
Business unit name above Department name

Community Development Divis ion
Business unit name

www.dpac.tas .gov.au 
Depar tment of Premier and Cabinet
URL and Department name

The recommended font size for an A4 format is 12pt Gill 
Sans light, 80 kerning (optional), 15pt leading. This should 
be scaled in proportion to size of the format used.

1300 135 513 
ser vice .tas .gov.au 
Contact number and URL
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Colour
The basewave may appear in three colours: blue, black or reversed out of a solid colour.

If appearing in colour: the basewave must only be Blue PMS 653, the logo must appear in its specified colours and the font must be black.  
The background below the basewave must be white.

If appearing in black: the background colour above and below the basewave must be white.  
The logo must be black.

If appearing in white: the basewave and logo may be reversed out of a solid background colour.  
It must not be reversed out of an image.

www.communications.tas.gov.au
Depar tment of Premier and Cabinet

Example of mono A4 document. Logo, basewave and text all in black

NOTE: Examples are scaled down
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Do’s and Don’ts
DO

Use an echo basewave so you can have a photo above the basewave

1300 135 513 
Depar tment of Premier and Cabinet

DO

Fade a solid colour above the basewave into a photo to enable 
a white basewave to be reversed out of a solid colour

1300 135 513 
Depar tment of Premier and Cabinet

DO

With contact number/department name align the text with the 
bottom of the logo

1300 135 513 
Depar tment of Premier and Cabinet

DO

Basewave reversed out of a solid colour 

1300 135 513 
Depar tment of Premier and Cabinet

NOTE: Examples are scaled down
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DO NOT

Department name under logo

Depar tment of Premier and Cabinet

DO NOT

Contact block including phone number and address on left  
pushing basewave too high

Community Development Divis ion
Depar tment of Premier and Cabinet
1300 135 513
www.dpac.tas .gov.au

DO NOT

Basewave different colour other than Blue PMS 653

Depar tment of Premier and Cabinet

DO NOT

Have a different colour above and below a reversed out basewave

1300 135 513 
Depar tment of Premier and Cabinet
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Typeface
The mandatory font is the Gill Sans family. (Also known as Gill Sans MT)

Headings and sub-headings should be Gill Sans regular, bold, italic or light. Body copy should be Gill Sans light.

It is recognised that this font is not always accessible. In the absence of Gill Sans or Gill Sans MT, the substitute font is Arial. 

Web font
The mandatory font for the web is Arial. The fallback font must be a generic sans-serif. See page 50 for more detail.

Font
Gill Sans BOLD

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Gill Sans BOLD ITALIC

abcdefghijk lmnopqrstuvw x yz

ABCDEFGHIJKLMNOPQRSTUV WX YZ 1234567890

Gill Sans REGULAR

abcde fgh i jk lmnopqrs tuv w xyz

ABCDEFGHI JKLMNOPQRSTUV W X YZ 1234567890

Gill Sans REGULAR ITALIC

abcdefgh i j k lmnopqr s tuv wx yz

ABCDEFGHI JK L MNOPQRSTUV WXY Z 1234567890

Gill Sans LIGHT
abcdefgh i j k lmnopqr s tuv w x y z
ABCDEFGHI JKLMNOPQRSTUV W X Y Z 1234567890

Gill Sans LIGHT ITALIC

abcdefgh i j k lmnopqr s t u v wxyz

ABCDEFGHI JK L MNOPQRSTUV WXYZ 1234567890

Arial REGULAR
abcdefghi jk lmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV WX YZ 1234567890

Arial Regular Italic
abcdefghi jk lmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV WX YZ 1234567890

Arial Bold
abcdefghi jklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV WXYZ 1234567890

Arial Bold Italic
abcdefghi jklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV W X YZ 1234567890
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Size
In all Government communications material, the minimum type size should be 
10pt. Only disclaimers, footnotes and some stationery text should be a smaller 
type size.

If a document is being professionally set – by an in-house designer or  
external agency – the font may by smaller. However, issues of legibility  
must be considered.

The following measurements are recommended for professionally set documents:

Newsprint advertising: �Body type size minimum 7.8pt with  
8.8pt – 9.3pt leading.

Long documents: 		�  (i.e. reports) minimum body type  
size 8.5pt with 10pt leading.

Typography
The heading, including font size, style and placement, is flexible.

Gill Sans LIGHT
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Main heading is placed here 
Sub heading is placed here

Main heading is placed here 
Sub heading is placed here

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

MINIMUM SIZE: Gill Sans light 10pt

MINIMUM SIZE: Gill Sans 7.8pt on 9.3pt leading

MINIMUM SIZE: Gill Sans 8.5pt on 10pt leading

Examples of main headings and sub headings
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Colour palette and tints
The design colour palette is made up of 27 colours that have been chosen to reflect the colours of the Tasmanian landscape and the services of the Tasmanian Government.

TIP:

Remember, when choosing colours for your  
design you can complement 100% colours with  
tints of the same colour or other colours. 

TIP:

Remember to check the colour combinations you 
have chosen achieve sufficient contrast to meet 
WCAG 2.0 Level AA accessibility requirements.

BLACK

80%

60%

40%

20%

PMS 
653

PMS 
7546

PMS 
618

PMS 
109

PMS 
Rhod. red

PMS 
PURPLE

PMS 
716

PMS 
631

PMS 
485

PMS 
180

PMS 
404

PMS 
WG 3

PMS 
154

PMS 
462

PMS 
7495

PMS 
371

PMS 
683

PMS 
668

PMS 
322

PMS 
278

PMS 
2728

PMS 
285

PMS 
5405

PMS 
360

PMS 
585

PMS 
1935
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Colour breakdowns 
The colour breakdowns have been prepared as a guide to producing specified colours, in different mediums. Please note: The colours printed throughout this booklet are 
intended as a guide, not to accurately match the Pantone Colour Standards. They will look different depending on how they are viewed and printed. What you see on your 
computer monitor may vary from what is printed on your office printer, and again from a professional print. Due to these variations it is recommended you match the relevant 
Pantone colours for complete accuracy.

All colour codes were generated from within Adobe Illustrator using the PANTONE+ Colour Bridge 
Coated swatch book. Illustrator was chosen as the most efficient industry-standard program for 
producing colour codes for a range of outputs; while Colour bridge is designed to retain consistency 
when changing between colour spaces/medium outputs. Note that colours are subject to a number of 
variables, including monitor brightness, contrast and calibration and individual program colour profiles.

PANTONE + COLOUR BRIDGE COATED (PMS CP)

WG 3 404 462 BLACK 7546 5405 653 2728 285 278 631 322 371 7495 618 360 585 109 716 180 485 1935 Rhod. 
red PURPLE 668 683 154

CMYK

Cyan 9 20 28 0 73 68 94 90 90 45 74 97 50 42 14 63 14 0 0 3 0 1 9 40 70 26 8

Magenta 11 25 48 0 45 35 57 68 48 14 0 9 9 5 10 0 0 9 61 91 95 100 87 90 77 99 66

Yellow 13 30 71 0 24 17 4 0 0 0 13 39 98 98 85 84 68 100 99 86 100 55 0 0 7 12 100

Black 20 59 73 100 66 40 18 0 0 0 0 34 61 29 27 0 0 0 0 12 0 6 0 0 23 50 41

sRGB

Red 190 105 75 0 30 57 0 38 0 134 0 0 64 120 172 101 226 255 245 206 238 220 219 162 85 112 148

Green 183 96 53 0 56 96 90 94 118 187 188 117 93 149 163 189 231 223 128 55 49 19 70 63 67 0 75

Blue 179 90 29 0 75 122 150 172 190 230 218 122 24 44 56 96 118 0 33 47 36 81 153 151 126 75 15

Web hexadecimal

100% tint BDB7B2 696059 4A351C 000000 1D374B 39607A 005A96 265EAC 0076BD 85BBE5 00BCD9 007479 405D17 77942B ABA238 64BD5F E1E676 FFDF00 F48021 CE362F EE3123 DC1350 DA4598 A13E97 54437E 70004B 934B0F

80% tint C8C3BF 817873 67513B 323232 3F5265 58768E 3D6FA4 5573B8 4788C8 9DC6EA 52C6DF 00878E 5D7538 8EA54E BAB15D 85C77E E6EA91 FFE34F F79649 D6604C F16340 E15568 DF70AB AF64A8 6C5D90 853764 A66532

60% tint D3CFCC 9B948F 86725E 666666 627183 7990A5 6888B6 7B8DC6 759FD3 B4D2EE 84D2E6 529DA4 7E905F A6B775 C9C180 A3D39B ECEFAC FFE981 FAAE73 DF836C F58967 E77F84 E592BE BE86BA 877AA5 9D5F81 BA8359

40% tint DFDCD9 B8B3AF A89989 999999 8C97A5 9EADBD 92A7CA A1ACD7 9FB9E0 CCDFF3 AEE0ED 87B7BC A3AF8A C0CB9C D8D2A4 C0E0B9 F1F3C7 FFEFAA FCC79B E8A793 F9AD90 EEA5A5 ECB4D2 D0A9CF A79DBD B78AA3 CFA684

20% tint ECEAE8 D7D3D1 CEC5BB CCCCCC BDC2CB 396079 C2CBE0 CBD1EA CCD8EE E3EDF8 D5EEF4 BDD5D8 CBD2BC DBE1C8 E8E5CC DEEEDA F6F8E1 FFF5D2 FEE1C8 F2CFC1 FCD4C1 F6CFCC F4D7E8 E4D1E6 CCC7D9 D5BDCB E4CCB9

PANTONE+ (PMS) and CMYK – used for professionally printed material.

sRGB – used in screen applications i.e. Word documents.

Web hexadecimal – used in screen applications, primarily for web publication.
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How to use 
the Tasmanian 
Government logo

Representing more than one 
Tasmanian Government agency
Only one Tasmanian Government logo is to be used where more than 
one Government agency is involved. 

Only one agency may be mentioned under the basewave. In the case 
of a joint project between two or more agencies, leave the area  
under the basewave blank or consider using ‘Tasmanian Government’ 
or one URL, see page 17.

Reference to individual agencies and/or business units may also appear 
above the basewave within the text or design. Agency names should 
not be positioned so that they appear to be part of or connected to 
the Tasmanian Government logo. 

Partnerships, sponsorships  
and support
There are many situations in which the Tasmanian Government needs  
to be acknowledged for its involvement with external organisations.

These occasions can be divided into three broad groups:

Partnerships 
The Tasmanian Government is working with another organisation in 
delivering a project, program or service. A partnership denotes that 
both parties have equal ownership or are making equal contribution  
to the project.

Sponsorships 
The Tasmanian Government has a formal sponsorship agreement to 
provide monetary or in-kind support.

Support 
The Tasmanian Government has a formal agreement to endorse,  
fund or provide in-kind or monetary support, for example, support 
given through a formal grant deed. 

See pictorial examples on the next page.
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The following table will help you determine which situation applies:
Read the first statement and answer the questions until you reach a conclusion.

Is the Tasmanian Government the  

main owner of the initiative, with  

other organisations involved to a  

lesser degree?

This is a 
Tasmanian 
Government 
project.

The Tasmanian Government Style Guide and Logo 
Policy is to be applied.
Logos of supporting organisations may appear 
above the basewave. No other logos are to 
appear below the basewave.

Is the Tasmanian Government one of  

two or more organisations who have  

equal ownership of the initiative?

This is a 
partnership.

The Tasmanian Government logo must be  
presented with equal representation alongside 
the logos of participating organisations.
The mandatory elements of the Style Guide and 
Logo Policy, beyond the logo specifications, do 
not apply. It is recommended that both parties agree 
in writing how the initiative will be branded and 
equal representation of both logos achieved.

Does the Tasmanian Government have 

a formal sponsorship agreement for the 

initiative – for either in-kind or financial 

support?

This is a 
sponsorship 
arrangement.

Use the ‘Sponsored by’ Tasmanian 
Government logo.
Note minimum size requirements for the logo.
The Style Guide and Logo Policy, beyond the logo 
specifications, does not apply. If the logo appears 
with other sponsor logos, the ‘sponsored by’ words 
may be removed.

Does the owner of the initiative need to 

recognise Tasmanian Government’s  

in-kind support, endorsement or 

funding (through a funding agreement 

such as a grant deed) of the initiative? 

The 
Tasmanian 
Government 
supports the 
initiative.

Use the ‘Supported by’ Tasmanian 
Government logo.
Note minimum size requirements for the logo.
The Style Guide and Logo Policy, beyond the logo 
specifications, does not apply. If the logo appears 
with other supporter logos, the ‘supported by’ 
words may be removed.

www.communications.tas.gov.au
Depar tment of Premier and Cabinet

To access ‘supported by’ and ‘sponsored by’ logos, visit www.communications.tas.gov.au

NOTE: Examples are scaled down
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Use with the Australian Government logo
The Tasmanian Government logo may be used alongside other government logos – state, territory and Federal.

When being placed side-by-side, the Australian Government logo must be positioned on the left of the Tasmanian Government logo, at a 
minimum width of 20mm for the Coat of Arms. 

The Tasmanian Government logo is to be the same height as the full Australian Government logo.

The Tasmanian Government logo is to be the same height as the full Australian Government logo.  
Coat of Arms must be a minimum of 20mm wide. 

Logos are to be the 
same height

NOTE: Examples are scaled down
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Promotional and graphic devices
A promotional or graphic device is any illustration or graphic that has been developed to represent a program or initiative. The device must be 
used within the Tasmanian Government design framework: It is not considered to be a logo and may not be placed below the basewave. It may be 
included in the general area of a design above the basewave.

Promotional and graphic devices are not to be used on stationery. Only sub-brand logos are permitted on stationery, see page 63.

The development of any new promotional or graphic device requires approval from Manager, Communications and Protocol Unit,  
prior to production. Usually a project planning document will be required to assess an application. Generally a promotional or graphic device 
will not be approved for a business unit or area of the Tasmanian Government. Business units or areas should be represented using the Tasmanian 
Government logo.

TasALERT graphic device 
Department of Premier and Cabinet

Aussie of the Month  
graphic device

Example of how graphic devices  
should be placed

Healthy Mouth Healthy Body device 
Department of Health and Human Services

Help shape 
Tasmania’s Centenary 
of ANZAC 
commemoration
www.centenaryofanzac.tas.gov.au

NOTE: Examples are scaled down
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Using the Tasmanian brand 
mark in Government
The Tasmanian brand mark is managed by Brand Tasmania. It is 
designed to communicate messages that promote the value of  
being ‘Tasmanian’ and the State’s appeal as a place to live and work, 
visit, learn, trade and invest. The Brand Tasmania website  
(www.brandtasmania.com.au) provides more information about  
the brand mark and its accompanying design framework. 
The use of the brand mark is not mandatory in Government but 
agencies can elect to use it in circumstances as outlined here.

Using the Tasmanian brand mark in conjunction 
with the Tasmanian Government logo
Government departments can choose to use the Tasmanian brand 
mark in conjunction with the Tasmanian Government logo when 
communication efforts:
›	 �promote Tasmania as a destination (to visit, work, live or study) to 

primarily domestic audiences (local and interstate) 
	� i.e. Tourism Tasmania campaigns appearing in interstate 

newspapers; Events Tasmania banners displayed at supported 
events such as the Evandale National Penny Farthing 
Championships

›	 �promote Tasmania’s capabilities to primarily domestic audiences 
(local and interstate) i.e. a television campaign promoting Tasmania’s 
education and training system that is broadcast in Tasmania and 
interstate.

In these instances, departments are not required to use other 
mandatory elements (base wave, font, colour palette) of the Tasmanian 
Style Guide and Logo Policy. 
The Tasmanian Government logo should be applied in a manner that 
clearly identifies the Government as the source/contact point, but the 
Tasmanian brand may have prominence.

Using only the Tasmanian brand mark

Government departments can choose to use only the Tasmanian 
brand mark, and its broader design framework, when communication 
efforts:

›	 �promote Tasmania as a destination (to visit, work, live, study) to 
primarily international audiences i.e. Tourism Tasmania campaign 
material destined for international markets

›	 �promote Tasmania’s capabilities (i.e. relevant to trade and 
investment) to primarily international audiences i.e. promoting 
premium food exports, niche manufacturing, ICT services etc at 
trade fairs.

Supplementary material

In circumstances where supplementary material is distributed to 
international audiences promoting the Government as a source of 
further information or assistance (i.e. brochures distributed at a trade 
fair), the Government logo must be used in conjunction with the 
Tasmanian brand mark. 

Exceptions to this rule may include cases in which the application of 
two logos is not practical i.e. merchandise such as coasters and pens.

Recognising Government support or sponsorship

Where the Tasmanian Government is providing support or 
sponsorship to a third party organisation, this is to be recognised 
through use of the ‘supported by’ or ‘sponsored by’ version of the 
Government logo, as outlined in this guide, see page 27.

Exceptions to this rule may include cases in which the sponsorship is 
designed to promote Tasmania as a destination (to visit, work, live or 
study) or to promote Tasmania’s capabilities.
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Are you primarily promoting a 

Tasmanian Government initiative, 

service or program?

Use the Tasmanian 
Government logo  
and design framework.

Are you promoting Tasmania 

as a destination or Tasmania’s 

capabilities in a particular sector?

Use the Tasmanian 
Government logo and  
design framework.

Is the target audience primarily 

domestic (Tasmanians and 

interstate audiences)?

You must use the 
Tasmanian Government 
logo in conjunction with  
the Tasmanian brand 
mark. The Tasmanian 
Government design 
framework (colour 
palette, base wave and 
font) is not mandatory; 
the Tasmanian brand 
design framework may 
have prominence.

Is the target audience primarily 

international?

You may choose to use 
only the Tasmanian brand 
mark and the brand 
design framework.

Showcasing over 130 truly 
cool pure Tasmanian wines.

Tasmania
UnboTTled

20
09

Example of a publication 
promoting Tasmania’s capabilities 

to a primarily international 
audience

NOTE: Examples are scaled down
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Stationery
Mandatory: logo, font and stationery templates.

The following examples are set templates and no alteration to design is  
allowed. Specifications of the printed matter shown are to be strictly  
adhered to by all agencies. 

To access generic Microsoft Word templates visit www.communciations.tas.gov.au 
or check your Agency intranet.

Letterheads
Stationery is printed in three colours unless specifically required in one  
colour (black). No other colour combination is available.

The logo should be placed in the top right-hand corner. Body copy is to  
be left aligned.

Stationery does not use the basewave device. 

The mandatory font is Gill Sans, or – only where Gill Sans is unavailable – Arial.

Note: when using window envelopes, indent the recipient address to 30mm or 
as required (but not the department address or body copy).

There should be no punctuation in the address lines. The city and state 
should also be in capitals. Australia Post have provided this layout advice  
as it is the most easily read, by Australia Post’s automated systems.

Department of Premier and Cabinet
CORPORATE SERVICES

Level 3 AMP Building 86 Collins Street HOBART TAS
GPO Box 1409 HOBART TAS 7001 Australia
Phone (03) 6233 2223  Fax (03) 6233 3335
Email info@dpac.tas.gov.au  Web www.dpac.tas.gov.au

Department of Premier and Cabinet
CORPORATE SERVICES

Level 3 AMP Building 86 Collins Street HOBART TAS
GPO Box 1409 HOBART TAS 7001 Australia
Phone (03) 6233 2223  Fax (03) 6233 3335
Email info@dpac.tas.gov.au  Web www.dpac.tas.gov.au

20mm 14mm

25mm

16mm

A4 letterheads 
Department name – Gill Sans regular 14pt 

Unit name – Gill Sans light capitals 9pt on 12pt leading  
(2mm space before) 

Address – Gill Sans light 9pt on 12pt leading (3mm space before)

NOTE: Examples are scaled down
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‘With Compliments’ slips
The trim size for ‘With Compliments’ slips is standard DL landscape format: 210mm wide x 100mm deep.

Above is an example for a particular business unit of the Department of Premier and Cabinet. If a unit name is not required it is simply omitted.

With Compliments

Department of Premier and Cabinet
CORPORATE SERVICES

Level 3 AMP Building 86 Collins Street HOBART TAS
GPO Box 1409 HOBART TAS 7001 Australia
Phone (03) 6233 2223  Fax (03) 6233 3335
Email info@dpac.tas.gov.au  Web www.dpac.tas.gov.au

10mm 10mm

12mm

8mm

30mm

With Compliments Slip 
Department name – Gill Sans regular 14pt 

Unit name – Gill Sans light capitals 9pt on 12pt leading (2mm space before) 
Address – Gill Sans light 9pt on 12pt leading (3mm space before) 

With Compliments – sits in the bottom left-hand corner in Gill Sans italic 12pt.

NOTE: Examples are scaled down
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Business cards
The Tasmanian Government business card is landscape format and standard business card size of 55mm x 90mm.

The back of the business card may have the blue wave design, as shown above, or may have a blank white back.

Contact details in the pictured example are an example only: all details do not have to be included.

Department of Premier and Cabinet

Name Surname 
TITLE TO GO HERE

Level 3 AMP Building 86 Collins Street HOBART TAS
GPO Box 1409 HOBART TAS 7001Australia
Ph (03) 6233 2223 Fax (03) 6233 3335 Mobile 0123 456 789
Email info@dpac.tas.gov.au  Web www.dpac.tas.gov.au

Business card front  
Department name – Gill Sans regular 9pt on 12pt 

Name – Gill Sans regular 11pt on 13pt 
Title – Gill Sans light capitals 6pt on 10pt 

Address – Gill Sans light 8pt on 11pt

Business card back (optional)

4mm

4mm

22mm 
from top

37mm 
from top

4mm

4mm22mm

22mm

Level 3 AMP Building 86 Collins Street HOBART TAS
GPO Box 1409 HOBART TAS 7001 Australia
Phone (03) 6233 2223 Fax (03) 6233 3335 Mobile 0123 456 789
Email info@dpac.tas.gov.au Web www.dpac.tas.gov.au
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DL envelopes
Examples of envelopes are shown in two different configurations: DL – off-peak and standard variations (220mm wide x 110mm deep).  
If larger envelopes are to be used then the specifications for DL should be used with alterations to width and depth as required. 
Including the department name on the return address is optional.

Department of Premier and Cabinet
If undeliverable please return to 
GPO Box XXXX
HOBART TAS 7001 Australia

Note: departments should  
use their own return address

OFF  
PEAK

POSTAGE  
PAID  

AUSTRALIA

Department of Premier and Cabinet
If undeliverable please return to 
GPO Box XXXX
HOBART TAS 7001 Australia

POSTAGE  
PAID  

AUSTRALIA

7mm 7mm 36mm 36mm 7mm

7mm

26mm

DL Envelopes (DL off peak – back) (DL standard – front) 
Department name – Gill Sans regular 10pt on 11pt leading 
Address information – Gill Sans light 8pt on 11pt leading

NOTE: Examples are scaled down
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Forms
Mandatory: font, colour palette and logo.

The mandatory font is Gill Sans – or where unavailable – Arial.

The logo is to be placed in the most appropriate position. 

Registrations must be received by Friday 5 June 2009 to  

be included in the printed Seniors Week program.  You can  

also register your event online at www.seniors.tas.gov.au

SenioRS Week 1-7 october 2009

1. Event organiser details

Please ensure that all information provided is accurate and the contact people nominated on the form are well informed about 

your event.

name of organisation ______________________________________________________________________________________

Website _________________________________________________________________________________________________

Title _____ Given name ____________________________________Family name______________________________________

Position _________________________________________________________________________________________________

Phone number(s) _______________________________ and _______________________________________________________

Fax ____________________________________________ email ___________________________________________________

Postal address ____________________________________________________________________________________________

Suburb _______________________________________________________________________ Postcode ___________________

2. Event information

information in this section will be used in the official Seniors Week program. if registering more than one event, please complete 

and attach a separate information sheet for different events.

event name ______________________________________________________________________________________________

Description of event (up to 20 words) _________________________________________________________________________

________________________________________________________________________________________________________

________________________________________________________________________________________________________

________________________________________________________________________________________________________

entry fee (please specify if free) ______________________________________________ Booking required    Yes       no

if you are a Seniors Card Business Partner, is there a special price for Seniors Card holders?    Yes       no 

if yes, please specify _______________________________________________________________________________________

Event(s) date(s) and time(s)

1 october 
Thursday

2 october  
Friday

3 october  
Saturday

4 october  
Sunday

5 october  
Monday

6 october  
Tuesday

7 october  
Wednesday

Start time

Finish time

Please indicate start and finish times. if more than one session per day, please attach times on a separate sheet of paper.  

if more space is required, please attach additional notes.

Venue details

Venue name ______________________________________________________________________________________________

Address where event will be held_____________________________________________________________________________

________________________________________________________________________________________________________ 

Which region should your event be listed under in the program?

  South                 north                 north-West                 Statewide 

      A colourful 
            week to be grey!eVenT  

ReGiSTRATion FoRM

Forms

Booking details
Are bookings required?    Yes       no 
Phone number for bookings _________________________________________________________________________________
Phone number for enquiries if different from bookings ____________________________________________________________
Date bookings close _______________________________________________________________________________________
To ensure your event is listed in the printed Seniors Week 2009 program, please return this form by Friday 5 June.3. Your Seniors Week program requirements 
Seniors Week programs will be available for collection at Service Tasmania shops, libraries, local councils and Apia outlets.
Do you want us to post copies directly to you?         Yes        no     How many?    1          5       10          20         other (please specify) _________________________________
How would you prefer to receive the Seniors Week promotion guide?     email       Post4. Declaration and disclaimer

Authorised representative (signature)  

Full name ____________________________________________________________ Position/Title _______________________
Address ________________________________________________________________________________________________
Date __________________________ Contact phone ____________________________________________________________
email __________________________________________________________________________________________________
Please note that personal information collected from you will only be used for the purpose of providing you with Seniors Week 

details and other information relevant to senior Tasmanians.  Personal information will be managed in accordance with the 
Personal Information Protection Act 2004.
Please return completed registration forms to the Seniors Bureau by post, fax or email using the details listed below: 

1.  i, the undersigned person, am the authorised representative and have the authority to sign on behalf  of the named organisation.
2.  i have read the Declaration and Disclaimer, and acknowledge and agree that it is binding on the organisation.  
3.  i declare that the information given on this Registration Form is true and correct.
4.  i agree that the activities carried out by the organisation must be carried out in accordance with all applicable laws.5.  i confirm that the organisation has obtained appropriate insurance to cover the risks arising out of the organisation’s activities.

6.  i agree that the Tasmanian Government and the Seniors Bureau and their employees, agents and contractors, will not be responsible for any loss or damage (including but not limited to a negligent act or omission) the organisation suffers as a result of the organisation’s inclusion in the Seniors Week Program.

7.  i agree that the organisation will indemnify the Tasmanian Government and its employees, agents and contractors against any loss, damage or legal liability whatsoever in respect of any damage to property or finances suffered by any third party arising from the organisation’s inclusion in the Seniors Week Program.
8.  i agree that the organisation must not represent to any third party that inclusion in the Seniors Week Program and/or the use of the Logo by the organisation represents any form of endorsement and/or support of the organisation’s products or services by the Tasmanian Government.

9.  i agree that the decision of the Seniors Bureau, Department of Premier and Cabinet regarding Program entry is final and no subsequent correspondence will be entered into.

Post:  Seniors Week Registrations Seniors Bureau
 Department of Premier and Cabinet GPO Box 123
 Hobart TAS 7001
Fax:  (03) 6233 4164 
Email:  seniors.week@dpac.tas.gov.au 

You can also register your event online  at www.seniors.tas.gov.au For more information, contact the  Department of Premier and Cabinet’s  Seniors Bureau on 1300 13 55 13.
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Publications
Mandatory: font, colour palette, basewave, logo and publication information.

Publications include documents such as reports, manuals, government  
submissions etc and encompass those intended for publication internal  
to an agency and within Government, as well as external publications. 

Optional templates are available at www.communciations.tas.gov.au

Front cover
All four mandatory elements – the logo, basewave, Gill Sans font and colours from 
the palette – must be applied to the front cover of publications.

Page borders are not permitted on the front or back cover.

Any graphic devices or promotional logos must appear above the  
basewave in the design, see page 28.

Internal pages/body copy
The only mandatory requirements for the inside pages are the colour palette  
and Gill Sans font. The logo and basewave are not required on the inside pages  
of a publication.

See Size and Typography on page 22 for specific font requirements.

Department of Economic Development, Tourism and the Arts

2012-13
Annual Report

Enter 

6  ::  Annual Report 2012-13        

Through Invest Tasmania we continue to market the state 
as a secure investment option, successfully targeting priority 
sectors with known growth potential.  Launched this year, 
the online Invest Tasmania Map shows almost $12.6 billion 
of investment activity that is either under consideration, 
planned, or underway. 

As part of the government’s focus on the Asian century, the 
department organised the Premier’s trade mission to China 
in September, which secured approval to export Tasmanian 
cherries to China, consolidated an agreement with Gouhua 
Energy for a stake in the Musselroe Wind Farm and 
resulted in strong investor interest in Tasmanian agriculture 
and mining projects. The mission also secured a Chinese 
Antarctic research vessel’s visit to Tasmania, capitalising on 
our existing strengths in the Antarctic sector.

China is also a growing source of tourists.  Our tourism industry 
has established itself as one of the state’s strongest economic 
drivers, directly and indirectly employing around 32 000 
Tasmanians and contributing over $2 billion to the economy.

Currently Tasmania is enjoying the greatest number of flights 
servicing the island in its history. Maintaining and growing 
this level of capacity is the focus of an air and sea access 
strategy developed during the year, which addresses issues of 
infrastructure, policy, investment attraction and freight.  

The increase in capacity, combined with strong interstate 
appeal for holidaying in Tasmania and effective, innovative 
marketing campaigns, stimulated a 10 per cent increase in 
visitor numbers, according to the latest tourism data, with  
931 100 visitors arriving in the 12 months to March 2013.  
This is the most visitors to ever come to Tasmania on  
regular air and sea services during a 12-month period.

The state’s new branding and marketing campaigns are 
supporting local tourism operators and travel distribution 
partners (travel agents, wholesalers, airlines) in their efforts 
to sell Tasmania. The success of this strategy was exemplified 
by excellent endorsements in high-profile publications 
such as Lonely Planet and Trip Advisor and is reflected in the 
breadth of articles written by journalists whose visits to the 
state are supported through Tourism Tasmania’s Visiting 
Journalist Program.

The local tourism market was also successfully targeted during 
The Tassie Comeback Tour campaign.  This was a two-month 
intrastate advertising campaign encouraging Tasmanians to 
return to areas affected by the January 2013 bushfires.

In the aftermath of these bushfires, the department 
responded by deploying staff to help with the recovery 
program. We administered funding allocations from the 
Bushfires Recovery Loans Program specifically to help 
businesses repair or replace damaged plant, equipment, 
buildings and critical infrastructure. 

Through Business Tasmania, the department helps all 
Tasmanian businesses find answers to business-related 
queries, simply and clearly.  The Business Tasmania team 
also provides referrals to relevant support services or 
government agencies and, this year, coordinated the delivery 
of the Digital Ready Program to help business operators 
make the most of the digital economy.

This year Business Tasmania developed a new user-focused 
website, business.tas.gov.au. As well as providing information 
and tools on marketing, finance, getting online, employing 
people and much more, business.tas.gov.au provides  
access to contemporary, relevant information, in just one 
location and in plain English. The website aims to be an 
e-government exemplar by making compliance easier, 
improving efficiency and making it easier for government  
to communicate with business.

A major landmark in our state’s cultural landscape was 
unveiled this year, with the reopening of the Tasmanian 
Museum and Art Gallery (TMAG) after its $30 million 
redevelopment. This is the largest government investment  
in cultural infrastructure in Tasmania’s history, revitalising  
the museum’s heritage buildings and delivering an additional 
2 000 square metres of public and exhibition space.  

The revitalised museum provides another boost to 
Tasmania’s tourism and liveability attributes.  The suite of 
12 new exhibitions and the overall quality of the museum 
experience was recognised through TMAG’s awards for 
‘best permanent exhibition’ and ‘the most outstanding 
museum program development’ at the Museum and 
Galleries National Awards in Canberra in May.
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Our activities

Antarctic sector development
Implementation of the 2011 Antarctic sector action plan 
(Developing Tasmania’s Antarctic Sector, A vibrant industry in a  
global market) is being driven by the Tasmanian Antarctic 
Gateway Working Group (TAG).

Implementation of the action plan focuses on 20 initiatives that 
build the Antarctic sector’s capabilities.

Significant progress has been achieved with respect to: 

 » Tasport’s Macquarie Wharf No. 2 redevelopment as an 
Antarctic and cruise ship terminal

 » Antarctic aviation requirements being included in Hobart 
International Airport’s future planning

 » progressing plans for upgrading quarantine and hazardous 
waste infrastructure

 » the Chinese icebreaker Xue Long visiting Hobart in January 
2013, with collaborative science and logistics forums and 
meetings held with Tasmanian scientists and businesses

 » increased international recognition of Tasmania as an 
Antarctic gateway and a hub of Antarctic expertise, as well 
as a number of activities to improve collaboration with other 
Antarctic nations

 » valuable data being gathered on the Tasmanian Antarctic 
supply chain and on the Antarctic capabilities of Tasmanian 
businesses

 » the Antarctic capabilities of Tasmanian businesses being 
promoted through a business directory and events such as 
the Council of Managers of National Antarctic Programs 
(COMNAP) meetings in Portland, Oregon and the Antarctic 
Treaty Consultative Meeting (ATCM) in Buenos Aires

 » the legacy of the 2011-12 Antarctic Centennial Year 
celebrations, showcasing Tasmania’s Antarctic capabilities 
to the international Antarctic community in Hobart (for 
example, during the ATCM in Hobart).

Building and construction sector support
The department has continued to support the building and 
construction sector through a range of activities and programs, 
including providing secretariat support to the Building and 
Construction Industry Advisory Committee which acts as a 
conduit for industry to the minister and government.

The department continues to work closely with industry to 
facilitate major developments across a range of key sectors.  
An example of a major project, in which the department has 
been actively involved is the Fairway Rise development in Rosny. 
This is being undertaken by Southern Cross Care (Tas) Inc, a 
not-for-profit organisation that has operated in Tasmania since 
1973, providing care, accommodation and support for more 
than 1 500 Tasmanians. 

In 2011-12, a loan of $1 305 000 was approved to assist  
the purchase of Crown land at Rosny for the Fairway Rise 
Lifestyle Village.  The $46 million project includes a 60-bed 
nursing home, 76 independent living units and a community 
centre. It is expected to generate the equivalent of 250 jobs 
during its construction, mostly in the building and construction 
sector, and create around 100 permanent positions once 
complete in December 2013. Construction on the project 
commenced in December 2012, with a number of stages 
now completed. Works on the nursing home component 
commenced in June 2013.

Economic Development
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Example of internal spreads

Example of front cover
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Publication information
All Government publications must include the following bibliographic information:

›› Author – the name of the department, NOT the name/s of individual 
employee/s

›› Source – the unit/branch/division producing the publication

›› Contact details such as postal address, phone, email and website address

›› Date of publications – month and year

›› �Acknowledgement of copyright: Copyright State of Tasmania (year of first 
publication).

Where applicable:

›› Volume Issue number if the publication is part of a series

›› International Standard Book Number (ISBN) or International Standard Series 
Number (ISSN).  
For more information on ISBNs and ISSNs visit www.nla.gov.au/our-services

This information is generally placed in the inside front cover of a publication  
but can be relocated depending on the layout of the document. 

The Publications: Guidelines provide more information on these  
and other publication requirements – see www.communications.tas.gov.au

Example of publication information

Department of Premier and Cabinet 
Communications and Protocol Unit

Email: info@communications.tas.gov.au

Visit: www.communications.tas.gov.au 

Published August 2012 
ISBN 978 0 7246 5544 1 
Edition Four 
Copyright State of Tasmania 2012

NOTE: Examples are scaled down
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Promotional materials
Mandatory: logo, basewave, font and colour palette.

Brochures, flyers and newsletters
Promotional documents, such as newsletters, brochures, flyers and posters,  
are required to use all the mandatory elements – logo, basewave, font and 
colour palette. 

Note: the basewave and logo device is only required on the front page of a 
document. The subsequent pages are not required to have the basewave and 
logo device. Subsequent pages are required to use the Gill Sans font and the 
colour palette.

See the website for examples of how the elements have been applied to 
promotional documents.

Example of brochure

Example of newsletter

NEWSLETTER
TASMANIA

Depar tment of Infr as truc ture ,Energy and Resources

WHAT ARE THE CHANGES FOR ACCESS PERMITS?

At the moment, access permits for heavy vehicles are 
administered by state and territory road authorities.  This 
will change however when the Heavy Vehicle National Law 
(HVNL) is in place.  It is expected that from September 2013 
the National Heavy Vehicle Regulator (the Regulator) will be 
delivering this service.  

This will mean that an application fee of $70 for access 
permits will apply, and that prior consent from all road 
managers must be provided before a permit is issued. If there 
are modifications or amendments to issued access permits, 
they will also require approval from the Regulator as at 
September 2013. 

For new access permit applications, from September 
2013, you will no longer apply to DIER, but directly to the 
Regulator online, by mail or fax. You only need to submit 
one application and pay a $70 fee for your entire journey, no 
matter how far you’re travelling. 

If you have an access permit application currently lodged 
with DIER, except various-to-various, they will continue 
to be processed under current Tasmanian law until Friday 
30 August 2013. Any applications not finalised by that 
date will transfer to the Regulator for assessment under 
the new national law. The Regulator will then coordinate 
any outstanding approvals from road managers and, if 
appropriate, issue a permit.

All existing gazette notices, authorities and exemptions that 
are currently in force will be transitioned under the HVNL 
and over time consolidated into national gazette notices.

If you have an existing access permit (Higher Productivity; 
Higher Mass Limits; or Over Size / Over Mass) that is in 
force at the time the HVNL commences, it will continue to 
have effect as if it was made under the HVNL. Your permit 
will remain current for the same routes and with the same 
conditions, and will continue to be valid for the earliest 
of 3 years or date of permit expiry, or 3 years from the 

WHAT IS CHANGING
ISSUE 3,  AUGUST 2013

In This Issue
What are the changes for Access Permits - Other Key Changes - Are There Any Changes To Penalties Or Fees? -  
Will Tasmanian Local Productivity Initiatives Remain? - How will The Regulator Affect The 
National Vehicle Accreditation Scheme (NHVAS)? - ‘Webinar’ Have Your Questions Answered  

commencement of the HVNL, whichever comes first.

All access permits issued by the Regulator require prior 
consent before issue.

The Regulator will liaise directly with road managers (state 
and territory road authorities and local government) to 
manage your application from start to finish, and issue your 
permit. Under the national law, local governments and other 
road owners will have a new role in approving your access 
to their road network, including setting certain conditions 
for access. If you are not satisfied with the outcome of your 
application, you can ask for an internal review of the access 
decision.

OTHER KEY CHANGES

There are a number of other changes for Tasmania under 
the national law, which will bring us in line with other states 
and territories:

• Under Concessional Mass Limits, the maximum mass 
permitted on tandem and tri axles will be set at 5% 
above the general mass limits, subject to conditions. In 
summary, this means:

 – 1 tonne increase in mass for a vehicle with a general 
mass limit not exceeding 55 tonnes.

 – 2 tonne increase in mass for a vehicle with a general 
mass limit exceeding 55 tonnes.

 – CML is available to all National Heavy Vehicle 
Accreditation Scheme (NHVAS) accredited mass 
module operators, for eligible vehicle types.

• Container Weight Declarations will be required to 
accompany a freight container when involved in road 
transport.

• Under the national law, the Regulator will not issue 
‘various-to-various’ access permits. Existing permits will 
remain valid for the 3 years or when they expire.

ISSUE 3, AUGUST 2013

You are receiving this email because you are a customer of DIER’s HVR or have chosen to receive this news. 
You can unsubscribe from future mailings at any point by emailing tashvreform@dier.tas.gov.au

This email was sent by DIER’s Heavy Vehicle Reform Project Team.

Further information on the Heavy Vehicle Reform can be accessed from the Heavy Vehicle Reform website at:
www.heavyvehicles.tas,gov.au or feel free to contact DIER’s National Heavy Vehicle Reform Project Team on: (03) 6233 
4982; or tashvreform@dier.tas.gov.au for further details.

Relevant information can also be found at the National Heavy Vehicle Regulator website at www.nhvr.gov.au or the 
National Transport Commission website at www.ntc.gov.au

HOW DO I FIND OUT MORE

UPCOMING EDITIONS
Coming soon, there will be changes to work and rest limits for heavy vehicle drivers, and to the management of driver fatigue 
in Tasmania so our next edition will focus on fatigue and the responsibility on schedulers, people involved in loading/unloading 
and in some cases record keepers.

ISSUE 3, AUGUST 2013

• Transport Inspectors will no longer be able to issue 
roadside amendments to access permits, and operators 
will need to contact the Regulator for any permit changes.

It should be noted that due to the new regime commencing 
shortly, DIER have decided not to process any new various-
to-various applications. To obtain more information, or if you 
have any queries in relation to this, the number you need to 
ring is DIER’s National Heavy Vehicle Reform Project Team 
on 6233 4982. 

DIER is working closely with the Regulator and stakeholders 
to minimize impacts for operators from these changes, to 
ensure business keeps moving safely on our roads.

ARE THERE ANY CHANGES TO PENALTIES OR FEES?

Once the HVNL commences, penalties will be applied 
according to a National Penalty Schedule.  

What this will mean is that nationally-consistent penalties will 
apply to all drivers, operators and participants in the supply 
chain. This will include the same penalties or loss of demerit 
points regardless of where you operate.  In the event of non-
compliance, penalties will be applied through a tiered risk 
management approach under the following categories: 

• Minor;

• Substantial;

• Severe; and

• Critical risk.

The aim of this approach is to promote consistency and 
transparency across the country.

Once again, wherever possible, the Regulator proposes the 
fee for service will be an average of the relevant fees currently 
charged by other states and territories. The Regulator will 
aim to ensure the total revenue collected across Australia 
remains largely the same.  

WILL TASMANIAN LOCAL PRODUCTIVITY 
INITIATIVES REMAIN?

Local productivity initiatives (LPIs) are local regulations, 
instruments or operational practices that depart from 
national law and allow a more productive, efficient or 
sustainable means of carrying out the freight task where 
local conditions enable this to occur without:

• compromising local safety or asset protection demands 
due to the reduced level of risk presented by local 
conditions; or

• impacting on the national achievement of improved 
safety or regulatory outcomes.

Under the Inter-governmental Agreement to establish the 
Regulator, a key undertaking was the preservation of existing 
LPIs and their annual review to achieve harmonisation, or 

complement, where possible. 

Harmonisation will achieve consistency for industry wherever 
possible by promoting productivity and efficiency without 
compromising safety or damaging road infrastructure.

The LPI Project is developing a national framework for 
consolidating over 220 notices and preserving existing 
permits under the HVNL.  This project will ensure all current 
LPIs are honoured as agreed to in the Inter-governmental 
Agreement.

HOW WILL THE REGULATOR AFFECT THE 
NATIONAL VEHICLE ACCREDITATION SCHEME 
(NHVAS)?

The Regulator took over this role on 21 January 2013.  All 
mass, maintenance and fatigue accreditation applications 
and enquiries are to be directed to the Regulator.  Existing 
accreditation remain valid until the expiry date.  Vehicle 
identification and other operational changes will transition 
on review of application.

‘WEBINAR’ – HAVE YOUR QUESTIONS ANSWERED

Join the Regulator and key industry representatives for a 
live-streamed webinar to hear what one Regulator and one 
rule book will mean for the heavy vehicle industry from 1 
September.

Hear your industry representatives put the important issues 
to the Regulator and have your questions answered live 
online via the NHVR website on 16 August from 10:00 – 
11:00am.

‘Webinar’ is short for web-based seminar, a presentation that 
is transmitted over the web. Webinars are interactive – you 
can view and listen, share the link with others or participate 
by sending in questions or making comments.

The live-streamed event will feature Queensland Trucking 
Association (QTA) Chairman and NHVR Board member, 
Peter Garske as panel host; NHVR CEO, Richard Hancock; 
Australian Livestock and Rural Transporters Association 
(ALRTA) Vice-President, Liz Schmidt; Queensland Bus 
Industry Council  (QBIC) Executive Director, David Tape; 
and Queensland Trucking Association Director, Tim 
Knowles.

To view and listen live, visit www.nhvr.gov.au on 16 August 
from 10:00 – 11:00am and click through from the front page.

For those who cannot view the live stream on the day, the 
Regulator will also upload the webinar sessions to the NHVR 
website soon after, so viewers can watch at their leisure.

The Regulator will be hosting more webinars over the 
coming months. Keep an eye out for upcoming dates and 
topics or let them know what you would like covered in a 
webinar by emailing webinar@nhvr.gov.au

Current and past issues of the HVR newsletters are available on DIER’s website www.heavyvehicles.tas,gov.au

Further information on access permits, penalties and fees, Notices (LPI’s) and the NHVAS can be accessed from the NHVR 
website at www.nhvr.gov.au or the NTC website at www.ntc.gov.au  DIER also has a Heavy Vehicle Reform website 
that can be accessed via: www.heavyvehicles.tas,gov.au or feel free to contact DIER’s National Heavy Vehicle Reform 
Project Team on: (03) 6233 4982; or tashvreform@dier.tas.gov.au for further details regarding the heavy vehicle reform.

NOTE: Examples are scaled down

Example of flyer

Details @ www.heritage.tas.gov.au or call 1300 850 332 

Heritage Tasmania 

Depar tment of Environment, Parks, Heritage and the Ar ts

Open Doors
A Tasmanian Heritage Festival event

P R O G R A M 
30 – 31 May 2009
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AFI Branding Solutions
T: (03) 6224 8626  
F: (03) 6223 1889 
E: mark@afibranding.com.au
W: www.afibranding.com.au

Artwork Approval

Whilst every effort has been made to ensure that there are no errors in the attached
material, it remains the client's responsibility to carry out final checking/proof reading.
Please check the material carefully as AFI Branding Solutions will not be liable for errors
that may be discovered after production has commenced.

Client Approval and Instructions to Proceed

Job Title Tasmania Bowhead Banners version 3

Job Description 1800mm

Other PMS 653, PMS 618 and Black

Client Approval and Instructions to Proceed
I have checked this material carefully and certify its accuracy.
I authorise AFI Branding Solutions to proceed with this project.

Client

Signature Date 20/4/07

A4 print outs
available on 
following pages

1800 mm

www.tas.gov.au

Banners
Mandatory: logo, font, and colour palette.

Posters and banners are required to use the mandatory font, colour palette and the Tasmanian Government logo.  
The basewave should be used where the proportions and design allow.

Posters
Mandatory: logo, basewave, font, and colour palette.

If the width of the poster is more than twice the height, use of the basewave is optional.

Healthy Workplace 
Resource Toolkit

practical health resources for workplaces

... [it was] appropriate and easy to follow, 
easy to read, very colourful and not overly 
wordy ... it does not look intimidating. It 
is well-constructed, and has a lot of good 
information, with easy to read fast facts.’

– George, HR manager 
Medium-sized business

Introduction
The Commonwealth-funded National Partnership 
Agreement on Preventive Health has co-funded the 
Tasmanian State Government to implement the Healthy 
Workers Initiative. 

This initiative aims to reduce the risk factors of chronic 
and preventable disease in Tasmanian workers, including 
reducing the rate of smoking and high-risk alcohol 
consumption, and increasing physical activity and fruit 
and vegetable consumption. 

The initiative has been developed in Tasmania as a 
‘resources plus support’ model, by providing Tasmanian 
workplaces with a suite of tools and resources to help 
them implement workplace health and wellbeing programs, 
and complementing these with a free advisory service. 
This initiative is a partnership between Population Health 
and WorkCover Tasmania.

From February 2012 to August 2012, these tools and 
resources were piloted at 20 diverse workplaces across 
Tasmania. After consultation with these pilot sites. Your 
Simple Guide to Workplace Health and Wellbeing was 
developed and released in October 2012. 

This guide outlines a step-by-step process to developing 
and implementing a workplace health and wellbeing 
program, and is complemented with a wealth of resources. 

Objectives
The project objectives are to build the capacity of 
workplaces across Tasmania to implement workplace health 
and wellbeing programs.

It also aims to increase the number of organisations across 
Tasmania implementing health and wellbeing programs.

Tasmanian businesses now have easy and free access to 
a suite of tools and resources to help them implement 
workplace health and wellbeing initiatives. 

It is expected an increase in the number and quality 
of these types of programs across Tasmania will help 
to reduce the risk factors associated with chronic 
and preventable diseases.

Conclusion
If the toolkit is used as expected, it will help Tasmanian 
businesses implement a workplace health and wellbeing 
program that identifies known risk factors for chronic and 
preventable disease. 

As a population level intervention, specific data on project 
outcomes will become available in three to five years.

The resources contained in this toolkit have been recognised 
nationally as the most comprehensive available in Australia. 

Several other jurisdictions have used the Tasmanian 
resources to develop their own suite of resources and tools.

Contact
Sharon Campbell 
Healthy Workers Project Officer

Department of Health and Human Services, Tasmania
sharon.campbell@dhhs.tas.gov.au • (03) 6222 7624

Results
5000 Tasmanian workplaces have 
accessed the toolkit. As a result, 
two were finalists in the National 
Workplace Preventive Health 
Awards and one a winner.

Populat ion Health

Depar tment of Health and Human Ser vices

Examples of posters with basewaveExample of pull up banner and bow head banner

NOTE: Examples are scaled down

START
WHERE HEALTH
STARTS

SOCIAL DETERMINANTS
OF HEALTH

Where people live, grow and age

Populat ion Health
Depar tment of Health and Human Ser vices

Minister’s Disability Advisory Committee
 

The next forum will be held on:
Date of forum: 10 December 2014 
Venue: The LINC 
 Green Point Road, Bridgewater 
Time: 10:30am to 12:30pm

For further information:
Phone: 6166 3692 
Email: mdac.secretariat@dhhs.tas.gov.au

MDAC roles are to:
•  Hear about issues from people 

in the community who receive 
specialist services

•  Provide advice on specialist 
disability issues to policy and 
program developers at both 
state and national levels

•  Pass on information to the 
Minister about issues affecting 
people with disability, their 
families and carers.

MDAC forums
MDAC forums give people with 
disability the opportunity to meet 
with MDAC members and to raise 
issues of concern in their local 
communities as well as broader 
issues at the state or national level.

Have your say
MDAC carries the voice of people 
with disability, their families, carers 
and the communities they live in 
to the Minister for Human Services.

Depar tment of Heal th and Human Ser vices
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PowerPoint presentations

Mandatory: logo, basewave, font, and colour palette.

The basewave and the logo are only required on the first slide, not on subsequent slides.

Templates of PowerPoint presentations are available at www.communications.tas.gov.au

INSERT TITLE HERE 
Insert Sub Heading Here 

Business Unit 
Department 

CLICK TO EDIT MASTER  
TITLE STYLE 
Click to edit Master subtitle style 

Example of PowerPoint first slide Example of PowerPoint subsequent slides

NOTE: Examples are scaled down
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Print advertising

Classified advertising
Classified advertising refers to print advertisements displayed in the 
employment, public notices and tenders sections of the newspaper. Typically, 
the advertisements seek to impart information in a direct and unembellished 
manner. For example, advertising for recruitment, educational courses and 
enrolment, auctions and tenders, announcements, public and statutory notices 
and emergency notices.

Print advertisements placed in the jobs, public notices and tenders sections are 
done so under a whole-of-government banner. As the Tasmanian Government 
logo is already featured in the banner, individual advertisements do not need to 
include the logo or basewave. Font must be Gill Sans.

The Classified advertising guidelines provide more information on classified 
advertising requirements see www.communications.tas.gov.au 

Classified advertisingwww.tenders.tas.gov.au

TOURISM TASMANIA

Media Buying Services for  
Tourism Tasmania
Tender No: TT070215

Description: Tourism Tasmania invites expressions of interest from media agencies 
wishing to supply services and become a partner in generating sustainable market 
growth for tourism in Tasmania. Tourism Tasmania requires an agency to provide 
media strategy, planning and buying services across all forms of media that will 
build on, and add value to, the strategic direction of the communication. We seek 
innovative thinking, a strong understanding of digital media and expertise in driving 
value-added reach with integrated campaigns. This invitation is the first stage of a 
multi-stage procurement process and seeks to shortlist agencies with demonstrated 
capabilities in the above.

Closing: 2pm Wednesday, 4 March 2015 

Documents and enquiries: Documents are available from the internet at  
www.tenders.tas.gov.au or by contacting Heidi Laugesen on 6165 5308 or by 
emailing marketing@tourism.tas.gov.au

Lodgement: Tenders must be lodged at the Tender Box, Level 1, 22 Elizabeth 
Street, Hobart TAS 7001 or by electronic lodgement at www.tenders.tas.gov.au

DEPARTMENT of HEALTH and HUMAN SERVICES

Extension and Renovation of  
Three Neighbourhood Houses
Bridgewater, Risdon Vale and West Moonah
Tender No: DHHS-5644H

Description:  Tenders are invited for the renovation, alteration and extension of 
three existing Neighbourhood Houses. Extensions comprise of multi-use rooms/
office space, toilets and kitchen reconfiguration. Site Locations are:
• 6 Bowden Drive, Bridgewater, 7030
• 28 Sugarloaf Road, Risdon Vale, 7016
• 130 Springfield Avenue, West Moonah, 7009

Pre-qualification: Only Contractors prequalified with the Department of Treasury 
and Finance to tender for projects above the value referred to are eligible to tender. 

Category: Building works Residential/Institutional $750,000

Closing: 2pm Wednesday 4 March 2015 

Documents and Enquiries: Tender Documents are available  by contacting  
Jo Gregg, phone 6212 4441, mobile 0400 837 510, email jo.gregg@semf.com.au

Lodgement: Tenders must be lodged at the Tender Box,  Level 4, 99 Bathurst 
Street, Hobart TAS 7000.

Conditions of Participation: A mandatory site inspection will be held on site, 
Monday 16 February 2015.
• 6 Bowden Drive, Bridgewater – 9.30am
• 28 Sugarloaf Road, Risdon Vale – 10.30am 
• 130 Springfield Avenue, West Moonah – 11.30am 

DEPARTMENT of STATE GROWTH

Slip and Bank Stabilisation Rock 
Cuttings Various Sites 2014/15
Contract No: 2267

Description:  This Contract involves slip and batter stabilisation and associated 
works at five sites across the State. The proposed contract period is 8 weeks.

Pre-qualification:  Only Contractors prequalified with the Department of State 
Growth in the categories nominated, or higher, are eligible to tender for this project. 

Category: Road Category R2 and Financial Level F5

Closing:  2pm Wednesday 25 February 2015 

Documents and Enquiries: Tender Documents are available  by contacting 
Debbie Ayres,  10 Murray Street , Hobart TAS 7000, phone 6166 3315, email 
contractservices@stategrowth.tas.gov.au

Lodgement: Tenders must be lodged at the Tender Box, Ground Floor Foyer, 
Department of State Growth, 10 Murray Street, Hobart TAS 7000.

Tenders

NOTE: Examples are scaled down
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Early general news (EGN)  
print advertising

Mandatory: logo, basewave, font, and colour palette.

‘Early general news’ (EGN) refers to the front section of the newspaper in 
which the main news stories are located.

Any print advertisements placed in the EGN section need to incorporate the 
Tasmanian Government basewave, logo, Gill Sans font and the colour palette.

The logo may not be any smaller than the minimum size requirement –  
20mm for the vertical version and 30mm for the horizontal version. 

The basewave must meet the sides of the advertisement; there cannot be 
space on either side.

If the width of the advertisement is more than twice the height of the 
advertisement, use of the basewave is optional. The basewave is to be 
replaced by the horizontal logo.

If the width of the advertisement is 2 columns or less, use of the  
basewave is optional. The basewave is to be replaced by the  
horizontal logo.

www.plasticbags.tas.gov.au

Remember your reusable 
shopping bags when you shop

Keep your reusable 
bags clean

Biodegradable plastic bags, 
heavier plastic bags and fruit and 
vegetable bags are not banned
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From 1 November 2013 retailers are 
banned from providing non-biodegradable 
lightweight plastic shopping bags.

SAY HELLO
TO REUSABLE BAGS.

Advertisement with basewave

NOTE: Examples are scaled down
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Outdoor advertising

Logo
Outdoor advertising includes billboards and advertisements on buses (bus backs) and taxis (taxi backs). For information on external signage, 
including for buildings and directional signage, see Signage – External on page 44.

The Tasmanian Government logo must be clearly visible on all outdoor advertising. The size of the logo on outdoor advertising should be guided 
by the ratios outlined below to ensure that the Tasmanian Government logo is prominent and clearly visible at a reasonable distance.

Billboards – The basewave is not required on billboards. The logo has a minimum size of 520mm wide, based on an average 24-sheet 
billboard, that is three metres high and six metres wide.

Bus backs – The basewave must be applied to bus backs and the logo must be a minimum size of 285mm, based on average dimensions of 
2100mm high and 2100mm wide.

Taxi backs – The basewave is not required on taxi backs. The logo must be a minimum size of 70mm wide, based on the average 
dimensions of 400mm high and 800mm wide.

Example of Department of Health and Human Services bus back

NOTE: Examples are scaled down

$10,000 reward
for your arson information.

1800 333 000
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Signage

Internal signage
Mandatory: font and colour palette.

Use of the Tasmanian Government logo is discretionary. For example, if the 
sign is to be placed in a location shared with other organisations, it may be 
appropriate to use the Tasmanian Government logo for easy identification.  
If the sign is to be placed within a Government department building or area,  
the logo may not be necessary.

External and information signage
Mandatory: logo, font and colour palette.

Heritage Tasmania signage

DHHS signage
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Television advertising
Mandatory: logo end frame, an authorisation frame (except CSAs), 

captioning and CAD approval.

Logo end frame
The Tasmanian Government logo must appear on the end frame prior to the 
authorisation frame of all television advertisements.
The logo must be a minimum size of one-third of the screen height and should 
appear in full colour on a white screen, or in white reversed out of a black screen. 
If sponsors logos are to be used, they are to appear evenly spaced along the 
bottom of the screen, see page 48.
For advertisements 30 seconds and above, the Tasmanian Government logo 
must appear for a minimum of 2.5 seconds. For advertisements 15 seconds and 
below, the logo must appear for a minimum of 1.5 seconds.
Visual files are available from www.communications.tas.gov.au

Authorisation frame
All television advertisements must carry the official authorisation end frame:
“Authorised by the Tasmanian Government, Hobart. Spoken by (name/s talent)”
These words must appear on a black screen for at least 1.5 seconds, and the 
words “Authorised by the Tasmanian Government, Hobart” must be spoken 
at the same time. During a caretaker period, the “spoken by” information must 
be included in the voice over.

The authorisation is written in Futura mid BT in 20–24 point.

Logo end frame

Authorisation screen 1.5 seconds

Authorised by the Tasmanian Government, Hobart.

Spoken by (name/s talent)

NOTE: Examples are scaled down
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Captioning
All television advertising must include captions. 

CAD approval
All television advertising, include community service announcements (CSAs) 
must be classified by CAD, part of Free TV Australia’s Commercial Advice, 
before they are broadcast. The classification, in the form of a CAD number, 
must be provided to television stations along with the final advertisement. 
More information about this process is at www.freetv.com.au

Please note: CAD’s classification does not determine whether an 
advertisement requires an authorisation frame – this is required on all 
advertisements (other than CSAs) under this policy.

Community service 
announcements (CSAs)
The requirements for television advertisements remain if an ad is featured as 
a CSA, except that the authorisation screen is not required. Representation 
of the station’s support will depend upon individual negotiations.

Example of captioning

NOTE: Examples are scaled down

TIP

Captions enable the soundtrack of a television 
program, commercial, DVD or video to be 
read. Unlike foreign language subtitles, which 
are a translation of the dialogue only, captions 
include other elements of the soundtrack 
such as sound effects and music. They are also 
coloured and positioned on screen to help the 
viewer follow who is speaking. Closed captions 
can be switched on or off by the viewer.
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Multimedia productions
Mandatory: logo end frame, production information and captioning 

(or accompanied by a transcript).

Multimedia productions are any clips, videos or DVDs that have been produced 
by the Tasmanian Government for broadcast or viewing. These may include 
(but are not limited to): general information videos and DVDs playing in a 
Government office, customer service area, public hospital, public event or 
trade shows; DVDs and clips intended for staff information or training; clips 
for broadcast online; or DVDs that the public can request, hire or purchase.

Logo end frame
The Tasmanian Government logo must appear on the end frame of all  
multimedia productions.

The logo must be a minimum size of one-third of the screen height and should 
appear in full colour on a white screen, or in white reversed out of a black 
screen. 

Visual files are available from www.communications.tas.gov.au

Production information
Film and video productions must include the title, date of publication/production, 
and source department or agency – this may be through providing a URL.

Logo screen

NOTE: Examples are scaled down



Television and multimedia  |  Applying the brand  |  48Tasmanian Government Style Guide and Logo Policy  |  July 2015

M
ultim

edia productions

Captioning
All multimedia productions must include captions or be accompanied by  
a transcript. 

Presentation of partnership  
and support logos

Joint partnership
If the Tasmanian Government is participating in a joint partnership with 
other organisations, the Tasmanian Government logo is to appear in the 
same size and proportion as logos of partnering organisations.  
The authorisation frame is not required.

Sponsorship/support
If organisations are providing sponsorship or support to a Tasmanian 
Government project or initiative, their logos may appear on the logo end 
frame below the Tasmanian Government logo. The authorisation frame is 
still required.

If the Tasmanian Government is providing support or sponsorship to an 
organisation or initiative, the Tasmanian Government logo must appear in 
its entirety with the ‘supported by’ or ‘sponsored by’ tag.

Example of captioning

Example of acknowledgement of sponsors

NOTE: Examples are scaled down
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Radio
Mandatory: Tasmanian Government spoken or tas.gov.au URL spoken

Radio advertisements must be identified as coming from the Tasmanian 
Government. This must be done by either:

›	 including the words ‘Tasmanian Government’ in the advertisement; or

›	 including a tas.gov.au URL in the advertisement.

Community service 
announcements (CSAs)
The requirements for radio advertisements remain if an ad is featured  
as a CSA. Representation of the station’s support will depend upon 
individual negotiations.

Client: DPAC 
Product: TasALERT (emergency situation) 
Media: Radio 
Duration:  30 seconds 
Version:  FINAL V1 – Phase Two 
Date: 9 Dec. 2013 
	
  
	
  

VOICE 
 
Older, 40+ authoritative male voice 

SFX 

For	
  up	
  to	
  date	
  news	
  and	
  advice	
  on	
  the	
  
current	
  emergency	
  situation	
  visit	
  
ALERT.tas.gov.au	
  now.	
  
	
  

SFX: Sound of emergency siren builds in the 
in the background. 
 
15 

TasAlert	
  has	
  the	
  latest	
  from	
  official	
  
services	
  such	
  as	
  police,	
  fire,	
  SES	
  and	
  
health	
  authorities.	
  
	
  
Stay	
  informed	
  with	
  Tasmania’s	
  official	
  
emergency	
  information	
  web	
  site.	
  

	
  

 
SFX: Sound of emergency siren in the 
background. 
 
 
25 

You	
  can	
  also	
  follow	
  us	
  on	
  Twitter	
  and	
  
Facebook	
  -­‐	
  just	
  search	
  ‘TasALERT’.	
  
	
  
	
  
Visit	
  ALERT.tas.gov.au	
  and	
  keep	
  up	
  to	
  
date	
  as	
  the	
  situation	
  unfolds.	
  
	
  
	
  

SFX: Sound of emergency siren in the 
background fades…. 
 
 
 
24 
 
 

Be	
  prepared….	
  stay	
  informed. 4 

	
   68 

Example of a 30 second radio advertisement

NOTE: Examples are scaled down
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Websites

Department of Health and Human Services website

Logo
The Tasmanian Government logo must be included in the header of all web pages as a clearly identifiable link to www.tas.gov.au  
Recommended placement is top left-hand corner.

Web font-family property (body text) 
Tasmanian Government websites must use Arial as the font for body text. Fallback fonts must be generic sans-serif, and additional fallback fonts 
may be selected if they:

›› have pixel-width and kerning that match Arial’s

›› are set to sans-serif.

Example: Fallback font-family for body text:

Font-family: Arial, sans-serif, Helvetica Neue, Helvetica. 
This font-family property is well supported in all major browsers.

NOTE: Examples are scaled down

Mandatory elements: logo, Arial for body text, sans-serif font for headings and menus, a tas.gov.au URL and footer requirements.
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Headings and menu styles
A sans serif font other than Arial may be chosen for headings and menu styles. 
The choice of font (web or standard) must take into consideration the level of 
cross-browser support. 

A fallback font must be set that:

›› has a pixel-width and kerning resembling the font of choice

›› is set to sans-serif.

Decisions on fallback fonts, headings and menu styles must be made in 
conjunction with agency Communications Managers and it is recommended 
that advice is sought from an in-house designer or external designer.

Footer
A footer section must be present on all pages which meets the 
following requirements:

›› Global links should be present i.e. ‘home’, ‘contact us’, ‘about us’

›› A link to the Personal Information Protection Statement must be present

›› A link to the Service Tasmania website must be present

›› Disclaimer and copyright link must be present

›› Tasmanian Government logo should be present.

Example the DPIPWE website

NOTE: Examples are scaled down
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Mobile websites and  
responsive designs
Mandatory: logo, Arial for body text, sans-serif font for headings and 

menus, and footer requirements.

A mobile website or sub-site is a site specifically created to allow better 
web browsing with a mobile device. Responsive website designs achieve 
better web browsing by modifying the web page layout or design for 
viewing on a mobile device. 

Mobile devices include mobile phones (smartphones), tablet computers 
or other portable electronic devices that can access the internet. Laptop 
computers are not included in this category, as most laptop computers 
are able to display web pages to their full width.

Logo usage
The logo must be used in designs created for mobile devices. 
All instances of the logo should link to www.tas.gov.au

Mobile devices, particularly mobile phones, often have a limited display/
screen size. The mono version of the logo may reproduce more clearly 
on these displays.

Example of websites and responsive design



M
obile w

ebsites and responsive design

53  |  Applying the brand  |  Mobile websites and responsive designs Tasmanian Government Style Guide and Logo Policy  |  July 2015

Header
The Tasmanian Government logo must be displayed in the header section  
of web designs for mobile devices, with some exceptions.
For programs or initiatives that have been granted approval from the 
Manager, Communications and Protocol Unit (DPAC) to develop a graphic 
device, the limited space in the header section of the design may not allow 
for the Tasmanian Government logo to be included alongside the graphic 
device. In such a case, the relevant agency’s Communications Manager may 
give approval for the logo to be displayed in the footer.
For sub-brands, the limited space in the header section of the design may not  
allow for the Tasmanian Government logo to be included alongside the  
sub-brand’s logo. In such cases, the relevant agency’s Communications 
Manager may give approval for the logo to be displayed in the footer. 

Footer
A footer section must be present on all mobile websites and responsive 
designs. Within the footer:
›	 �A link to the Government Personal Information Protection Statement  

must be present
›	 A Disclaimer and copyright link must be present
›	 The Tasmanian Government logo should be present.
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Social m
edia sites, online 

advertising and applications 

Social media sites, online 
advertising and applications
Mandatory: logo, text identifier or link to a tas.gov.au URL.

Social media sites
Social media sites are websites that are not owned by the Tasmanian 
Government, but that host Government content. These may include social 
networking sites (such as Facebook and Twitter), blogs, wikis, media sharing 
sites and forums.

Pages set up on social media sites on behalf of a Tasmanian Government 
project, initiative or business unit must be authorised by the Agency 
Communications Manager.

The page must clearly identify the Tasmanian Government as the source of 
information or owner of the page. This may be done through the presence 
of a Tasmanian Government logo or a statement of ownership.

There must also be a link back to the agency’s website, as well as a 
mechanism to contact the agency about the content.

Online advertising
Online advertising encompasses all forms of advertising online, including 
(but not limited to) ads on news sites, banner ads and Facebook ads.

The mandatory font and colour palette apply to online advertising. Where 
space allows, the Tasmanian Government logo must be included in the ad, 
preferably in the bottom right hand corner. 

Where space is limited, the ad must link to a Tasmanian Government 
site, or a social media site or page that clearly identifies the Tasmanian 
Government as the owner or source of information, either through a logo 
or statement of ownership.

NOTE: Examples are scaled down

Example of Facebook branding

Example of Twitter branding
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Applications
Applications (apps), for example software for smartphones or tablet 
computers, must clearly identify the Tasmanian Government as the owner 
or source of information. This must be done by including a Tasmanian 
Government logo, and may also include a statement of ownership.

The size of the Tasmanian Government logo in apps is to be decided on a  
case-by-case basis. Agencies must ensure that the logo is in proportion 
with the rest of the content, and the words “Tasmanian Government” must 
be legible. The logo must be included where possible, however if space is 
restricted or logo placement isn’t possible, a statement of ownership should 
instead be used to identify the Tasmanian Government. If in doubt, seek 
advice from the Agency Communications Manager.

Example of an application

NOTE: Examples are scaled down
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Giveaways and merchandise
Mandatory: logo

Collateral includes marketing promotional material e.g. pens, stickers, 
notepads etc. Products produced for retail sale are eligible to apply for 
an exemption from mandatory elements.

Minimum representation
The logo is the only element that is mandatory for most collateral.

The minimum size of the logo is 20mm for the vertical version and  
30mm for the horizontal version.

If the surface area of the object is smaller than the minimum size 
requirement, a tas.gov.au URL or a text identifier should be used.  
If inappropriate seek advice from the Agency Communications Manager.

Stickers
Colour or mono logos can be used depending on the specification of the job.

Pens
If space does not allow the use of the logo at the minimum size,  
a tas.gov.au URL must be used.

~ 
TH

E O
RANG

E BELLIED PARROT ~
Is on the brink of extinction and is one of the world

’s ra
res
t a

nd
 m
os
t 
en
da
ng
er
ed
 s
pe
cie
s.

~ 
THE

 SUGAR GLIDER ~

Has a sw
eet tooth w

ith a diet consisting of flower necta
r, a

cac
ia 

gu
m,
 e
uc
al
yp
t 
sa
p 
an
d 
in
se
cts
.

~ T
HE

 SO
UTHE

RN ROCK LOBSTER ~
Can live for over 20 years and is darker red in shallower wat

ers 
and

 al

mo
st 
w
hi
te 

in
 v
er
y 
de
ep
 w

at
ers
.

Stickers

Pen

NOTE: Examples are scaled down

www. .tas.gov.au
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C
lothing and vehicles

Clothing and vehicles
Mandatory: logo

Clothing
The Tasmanian Government logo should appear on all uniforms. 

Department and division names must not appear as part of the Tasmanian 
Government logo i.e. not directly under or beside ‘Tasmania’.

Use the logo on the left breast. The department name or other logos  
(if required) are positioned on the right breast and aligned with the  
word ‘Tasmanian’.

Business units associated with the provision of law and order or emergency 
services may use only service-specific logos on operational uniforms.

Sub-brands may place the sub-brand logo anywhere on the uniform other than 
next to the Tasmanian Government logo on the left breast.

Vehicles
Logos for Government vehicles are to appear on the driver and front  
passenger doors. Select the most appropriate colour logo for maximum  
visability against the colour of the vehicle. See page 11 for colour guidelines. 

Minimum logo depth is 100mm and maximum depth is 200mm.

Individual agencies may determine which of their vehicles should carry the logo, 
according to the intended use of the vehicle. Emergency services may use only 
service-specific logos on their vehicles.

Additional information may be included at the discretion of agencies  
e.g. web address, phone number or department name. 

Pants

FrontBack

Jacket
Shirt

Shirt
Top

Pants

FrontBack

Jacket
Shirt

Shirt
Top

Example of clothing

Example of motor vehicle

NOTE: Examples are scaled down
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C
am

paigns

Campaigns 
Campaigns are a sustained series of communication activities used to motivate, 
inform, educate or change attitudes or behaviour among a broad range of 
citizens, and can appear in any media or combination of media. In line with the 
Tasmanian Government Communications Policy, a campaign includes a program of 
sustained communications activities, that:

›› directly link to an election commitment or Government priority as identified 
by the Government Communications Office.

›› involve a television media schedule or public consultation component

›› relate to a project or initiative that is topical in the media at the time of 
the campaign

›› has a value of greater than $50,000.

Where a unique style is required to convey a campaign message, mandatory 
elements – other than the logo – may not apply. Approval for a campaign 
exemption should be sought prior to production from the Manager, 
Communications and Protocol Unit (DPAC).

For more information about campaigns, including procurement and approval 
requirements, see the Tasmanian Government Communications Policy.

Buy Local campaign

NOTE: Examples are scaled down
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Sub-brands
A sub-brand is an area of the Tasmanian Government that has 
been granted permission to develop its own sub-brand logo, as an 
extension of the Tasmanian Government branding for operational, 
communications and/or marketing purposes.  

See page 8 for guidance on seeking permission to develop 
a sub‑brand.

The sub-brand logo must be presented in conjunction with 
the Tasmanian Government logo and all mandatory elements 
of the Style Guide and Logo Policy must be used in sub-brand 
communications materials. Exceptions from these requirements must 
be approved by the Manager, Communications and Protocol Unit 
Department of Premier and Cabinet.

Sub-brand organisations are also required to comply with the broader 
Tasmanian Government Communications Policy.

Approved sub-brands 
The following list shows the approved sub-brands of the 
Tasmanian Government: 

›› Tasmania Police Service

›› Ambulance Tasmania

›› Tasmania Fire Service

›› State Emergency Service

›› Tasmanian Government schools

›› Parks and Wildlife Service

›› Tasmania Prison Services

›› Inland Fisheries Service

›› TasTAFE

›› Screen Tasmania

›› Marine and Safety Tasmania

›› Tasmanian Health Service

›› Tasmanian Institute of Sport

›› WorkSafe Tasmania

›› Royal Hobart Hospital

›› Tasmanian Museum and Art Gallery.

Note: For the most up-to-date list of sub-brands check the 
Communications Website.
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Sub-brand logo use

Sub-brand logo use
Sub-brands must be presented in conjunction with the Tasmanian Government logo. The sub-brand logo may appear either above or below the 
basewave, but not in both positions in the one application.

Below the basewave 
The sub-brand logo may appear below the basewave. This is optional, however, if used, mandatory size and placement requirements apply: the 
sub-brand logo must appear to the left of the Tasmanian Government logo and both logos must be the same height. 

Tasmanian Government logo to be on right of sub brand logo, both logos to be the same height

www.parks.tas.gov.au 
Depar tment of Primary Industries, Parks, Water and Environment

NOTE: Examples are scaled down
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 Sub-brand logo use

61  |  Sub-brands   |  Sub-brand logo use

Above the basewave
Sub-brand logos may also appear above the basewave. If presented above the basewave, the sub-brand logo may appear bigger than the 
Tasmanian Government logo below the basewave.

Sub-brand logo above the base wave

www.parks.tas.gov.au  
Depar tment of Pr imar y Industr ies, Par ks, Water and Environment

NOTE: Examples are scaled down
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Sub-brand logo use

Tasmanian Government Logo to be on right of sub-brand logo, both logos to be the same height

In support
In demonstrating sponsorship or support on third-party material, the sub-brand logo must appear together with the Tasmanian Government logo. 
Both logos must be the same proportions, with the sub-brand logo to the left of the Tasmanian Government logo. Both logos must appear as 
equal height, taking into consideration the minimum height requirements for the Tasmanian Government logo. 

If third-party material can only accommodate one logo, the Tasmanian Government logo must be used.

SUPPORTED BY:

NOTE: Examples are scaled down
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Sub-brand stationery

Sub-brand stationery
Mandatory: Tasmanian Government logo, sub-brand logo, font and 

stationery templates.

Sub-brand letterheads
The sub-brand logo is placed in the top right-hand corner, with the 
Tasmanian Government version of the logo in the left-hand corner,  
to the left of the text block. 

Sub-brand logos cannot have a vertical height greater than the 
Tasmanian Government logo.

Sub-brand envelope
The sub-brand logo and the Tasmania Government logo are placed in the 
top left-hand corner to the left of the text block. The Tasmanian Government  
logo is positioned to the left of the sub-brand logo. The sub-brand logo  
cannot have a vertical height greater than the Tasmanian Government logo.

Department of 
Primary Industries, Parks, Water and Environment
PARKS AND WILDLIFE SERVICE

Level 2 134 Macquarie Street HOBART TAS
GPO Box 1751 HOBART TAS 7001 Australia
Phone (03) 6233 2270  Fax (03) 6224 0884
Web www.parks.tas.gov.au

Department of 
Primary Industries, Parks, Water and Environment
PARKS AND WILDLIFE SERVICE

Level 2 134 Macquarie Street HOBART TAS
GPO Box 1751 HOBART TAS 7001 Australia

20mm 14mm

16mm

25mm

A4 letterhead 
Department name – Gill Sans regular 14pt 

Unit name – Gill Sans light capitals 9pt on 12pt leading  
(2mm space before) 

Address – Gill Sans light 9pt on 12pt leading (3mm space before)

DL envelope 
Department name – Gill Sans regular 10pt on 11pt leading 

Unit name – Gill Sans light capitals 8pt on 11pt leading  
(1mm space before) 

Address information – Gill Sans light 8pt on 11pt leading

NOTE: Examples are scaled down
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Sub-brand ‘With Compliments’ slips
Following the sub-brand letterhead format, the sub-brand logo is placed on the right-hand side and the Tasmanian Government logo on the  
left-hand side, to the left of the text.

With Compliments

Department of 
Primary Industries, Parks, Water and Environment
PARKS AND WILDLIFE SERVICE

Level 2 134 Macquarie Street HOBART TAS
GPO Box 1751 HOBART TAS 7001 Australia
Phone (03) 6233 2270  Fax (03) 6224 0884
Web www.parks.tas.gov.au

10mm 10mm

12mm

8mm

25mm

With Compliments Slip 
Department name – Gill Sans regular 14pt 

Unit name – Gill Sans light capitals 9pt on 12pt leading (2mm space before) 
Address – Gill Sans light 9pt on 12pt leading (3mm space before) 

With Compliments – sits in the bottom left-hand corner in Gill Sans italic 12pt.

NOTE: Examples are scaled down



Tasmanian Government Style Guide and Logo Policy  |  July 2015

Sub-brands

65  |  Sub-brands65  |  Sub-brands   |  Sub-brand stationery

Sub-brand stationery

Sub-brand business cards
Depending on the shape and design of the sub-brand logo, it may appear to the left of, or beneath, the Tasmanian Government logo.

Business card backBusiness card front 
Department name – Gill Sans regular 9pt on 12pt 

Name – Gill Sans regular 11pt on 13pt 
Title – Gill Sans light capitals 6pt on 10pt 

Address – Gill Sans light 8pt on 11pt

4mm

4mm

22mm 
from top

37mm 
from top

4mm

4mm22mm

22mm
Tasmanian Institute of Sport

Name Surname 
TITLE TO GO HERE

18 Wentworth Street, BELLERIVE TAS
GPO Box 1234 HOBART TAS 7001Australia
Ph (03) 6233 1234 Fax (03) 6233 1234 Mobile 0123 456 789
Email name@tis.tas.gov.au  Web www.tis.tas.gov.au

Wirksworth House 
18 Wentworth Street, BELLERIVE  TAS 
PO Box 943, ROSNY PARK  TAS  7018 
Ph: +61 3 6233 3436   Fax: +61 3 6233 2698 
Mobile: 0418 352 255 
Email: Carl.Saunder@tis.tas.gov.au    Web: www.tis.tas.gov.au

Tasmanian Institute of Sport

Carl Saunder 
ATHLETE & COACH SERVICES COORdINATOR

18 Wentworth Street BELLERIVE TAS
GPO Box 1234 HOBART TAS 7001 Australia
Phone (03) 6233 1234 Fax (03) 6233 1234 Mobile 0123 456 789
Email name@tis.tas.gov.au Web www.tis.tas.gov.au
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Sub-brand television advertising

Sub-brand television advertising
Sub-brand television advertising
Mandatory: sub-brand logo end frame, an authorisation frame (except CSAs), 

captioning and CAD approval.	

Sub-brand logo end frame
The Tasmanian Government and sub-brand logos must appear on the end frame 
prior to the authorisation frame of all television advertisements.

The logos must be equal height and a minimum size of one-third of the screen 
height and should appear in full colour on a white screen, or in white reversed out 
of a black screen. 

If sponsors logos are to be used, they are to appear evenly spaced along the 
bottom of the screen under the Tasmanian Government logo.

For advertisements 30 seconds and above, the sub-brand logo end frame must 
appear for a minimum of 2.5 seconds. For advertisements 15 seconds and below, 
it must appear for a minimum of 1.5 seconds.

See pages 45–46 for the specifications for authorisation frames, captioning, CAD 
approval and CSAs.

Sub-brand logo end frame
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