
	Campaign advertising: proposal evaluation form


	
	Exceptional
	Well done
	Adequate
	Little value
	No value
	Score

	1
	The proposed strategy demonstrates that the advertising agency knows and understands the target audience(s).
	
	
	
	
	
	

	2
	The campaign reflects the key benefit for the target audience(s).
	
	
	
	
	
	

	3
	The media selections are realistic and properly defined in terms of reach, frequency and continuity.
	
	
	
	
	
	

	4
	Respect for the budget (resources) allocated is demonstrated.  All costs that would be incurred have been considered.
	
	
	
	
	
	

	5
	The campaign has a realistic length and promotions are scheduled properly in relation to the stated target audiences.
	
	
	
	
	
	

	6
	The advertising schedule shows continuity and logical order.
	
	
	
	
	
	

	7
	Examples of similar campaigns provided demonstrate that in ad design, TV commercials production the agency has a good understanding of production techniques, and shows consistent application of a campaign. 
	
	
	
	
	
	

	8
	Additional linkages extending the campaign outputs to other creative/media options are proposed.
	
	
	
	
	
	

	9
	The source used to isolate and measure the advertising (and media) effect is outlined.
	
	
	
	
	
	

	10
	The examples provided of similar campaigns that the agency has worked on show creativity, use a unique and effective approach and meets the brief of that campaign.
	
	
	
	
	
	

	
	TOTAL SCORE
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